
Terms and Conditions 

Disney digital game 

ARTICLE 1: 

The Promoter is Hertz France SAS | 6 avenue Gustave Eiffel 78180 Montigny le Bretonneux - France- 

RCS Versailles 377 839 667, APE 711 Z organised from 16/12/2019 - 31/12/2019 a digital game 

called: "Unbox enchantment this Christmas with Hertz." 

 

ARTICLE 2: 

The digital game will be active from 16/12/2019 - 31/12/2019 inclusive. To participate in the 

competition, the individual must be over the age of 21. The competition is available in the following 

market: France, Germany, Italy, Netherlands, Spain and United Kingdom. The prize draw is not open 

to employees of Hertz, Hertz franchisees, service suppliers, their intermediate subcontractors their 

families or anyone else professionally connected with this promotion.  

Only one entry per person is permitted (same name, birthday, and e-mail address). Only one prize 

per person is permitted (same name, birthday, and e-mail address).  

The winners will be designated as follows: a random draw will designate over 750 online winners. 

 

ARTICLE 3: 

The promotion is intended for use by customers of www.hertz.co.uk. 

 

ARTICLE 4: 

To participate, just book a car via www.hertz.co.uk  between 16 December and 31 December 2019, 

fill in the competition form at the end of the reservation process, and play the Disney memory game. 

Six pairs of Disney characters will appear on the screen. Participants have 10 seconds to memorise 

where the characters are placed, before they are hidden. Participants then have to match the Disney 

pairs. They have three attempts to match all the Disney characters and enter the draw to win tickets 

to Disneyland® Paris. 

In the interest of fair play, it is strictly forbidden for the same person to play with multiple e-mail 

addresses, as well as to play from another person’s account for the benefit of another person. A 

single player account will be opened by the same person with the same name, first name and e-mail 

address. This measure is intended to allow members of the same household to participate in the 

game. 

 

ARTICLE 5: 

Hertz France SAS offers: 

- 1000 tickets for the two Disneyland® Paris Parks valid until 29 09 2020 inclusive, split into 

250 lots of four invitations for France.  

- 400 tickets for the two Disneyland® Paris Parks valid until 29 09 2020 inclusive, split into 100 

lots of four invitations for Germany. 

- 400 tickets for the two Disneyland® Paris Parks valid until 29 09 2020 inclusive, split into 100 

lots of four invitations for Italy. 



- 400 tickets for the two Disneyland® Paris Parks valid until 29 09 2020 inclusive, split into 100 

lots of four invitations for Netherlands. 

- 400 tickets for the two Disneyland® Paris Parks valid until 29 09 2020 inclusive, split into 100 

lots of four invitations for Spain. 

- 400 tickets for the two Disneyland® Paris Parks valid until 29 09 2020 inclusive, split into 100 

lots of four invitations for the UK. 

 

- No cash alternative is offered and the prize cannot be sold. 

- To be eligible for the draw, online customers must fill the form after their bookings and play 

Disney memory game between 16 December and 31 December 2019. 

- The winning answer will be randomly chosen by Hertz and their decision is final, no 

correspondence or argument on this decision will be entered into. 

The draw will take place no later than 26/09/2020. The winner will receive notification by mail to the 

mail address communicated to Hertz during their participation in the competition.  

 

The participant is responsible for ensuring their contact details are correct. 

ARTICLE 6: 

The prizes are not transferable, exchangeable against another object or against their financial value 

and can in no way lead to reimbursement of any kind, or any other form of payment. 

The Promoter may in its sole discretion cancel or postpone this promotion at any time. 

ARTICLE 7: 

Entries will be cancelled if they are illegible, incomplete, counterfeit or made in contravention of the 

present terms and conditions. The responsibility of the promoter may not be engaged thereby, if the 

on line forms are not registered or impossible to verify. 

Hertz France SAS reserves the right to suspend, cancel or amend the promotion and/or revise these 

terms and conditions at any time without giving prior notice and by continuing to take part in this 

promotion subsequent to any such revision of these terms and conditions entrants shall be deemed 

to have been agreed to any such new or amended terms 

 

ARTICLE 8: 

In accordance with the French Data Protection and Freedom of information Law (Loi Informatique et 

Liberté) of 6 January 1978 each participant has a right of access and correction or cancellation of 

personal data which may be exercised with Hertz by writing to: Hertz France SAS | 6 avenue Gustave 

Eiffel 78180 Montigny le Bretonneux - France 

This information is only intended to be used by the promoter Hertz France as part of the 

competition. 

 

ARTICLE 9: 

Participation in this Competition implies full acceptance of these terms and conditions with no 

reservation. 


